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0-87757-213-5 Robert G. Cooper and E.J. 
Kleinschmidt

New Products: The Key Factors in Success 1990

0-87757-219-4 American Marketing 
Association

Marketing Masters 1991

0-87757-226-7 Gordon C. Bruner II and 
Paul J. Hensel, editors

Marketing Scales Handbook, Vol. I 1992

0-87757-251-8 Gordon C. Bruner II and 
Paul J. Hensel, editors

Marketing Scales Handbook (Softcover) 1994

0-87757-259-3 James H. Myers Segmentation and Positioning for Strategic Marketing Decisions 1996
0-87757-261-5 Gordon C. Bruner II and 

Paul J. Hensel, editors
Marketing Scales Handbook, Vol. II 1996

0-87757-261-5 Gordon C. Bruner II and 
Paul J. Hensel, editors

Marketing Scales Handbook, Vol. II (softbound) 1998

0-87757-267-4 Chuck Chakrapani How To Measure Service Quality & Customer Satisfaction: The 
Informal Field Guide for Tools and Techniques

1998

0-87757-276-3 James H. Myers Measuring Customer Satisfaction: Hot Buttons And Other 
Measurement Issues

1999

0-87757-281-X Intelliquest Preference Structure Measurement: Conjoint Analysis and Related 
Techniques (2nd edition)

2000

0-87757-283-6 Chuck Chakrapani, Editor Marketing Research: State-of-the-Art Perspectives 2000
0-87757-289-5 Raymond P. Fisk, Stephen 

J. Grove, and Joby John, 
editors

Services Marketing Self-Portraits: Introspections, Reflections, and 
Glimpses from the Experts

2000

0-87757-288-7 George Zinkhan, editor Advertising Research: The Internet, Consumer Behavior, and 
Strategy

2000

0-87757-285-2 Geng Cui and Pravat 
Choudhury

Marketing to Ethnic Consumers: An Annotated Bibliography 2000

0-87757-290-9 Gordon C. Bruner II, Karen 
E. James, and Paul J. 
Hensel, editors

Marketing Scales Handbook: A Compilation of Multi-Item 
Measures, Volume III

2001

0-87757-297-6 Seymour Sudman and Brian 
Wansink

Consumer Panels 2nd ed 2002

0-87757-300-X D. Kirk Davidson The Moral Dimension of Marketing: Essays on Business Ethics 2002
0-87757-301-8 James H. Myers and Gary 

M. Mullet
Managerial Applications of Multivariate Analysis in Marketing 2003

0-87757-306-9 Karl Hellman
Ardis Burst

The Customer Learning Curve:  Creating Profits from Marketing 
Chaos
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